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In honor of “low” gas prices (at least as | type this), here's a nostalgic ad from the Minneapolis Star
that ran in October of 1948. The fatter wallet is always a good advertising hook, and Packard opted
to go the MPG route in this ad. These bathtub beauties were available for an affordable $2,150 for
the Eight series and $2,375 for the Deluxe line. Thriftiness has always been a selling point for cars,
and it's interesting to see MPG used as a tool decades before CAFE regulations and emission
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