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The year was 1995 and a couple of women
got together to form the Chassis Lassies Car
Club. A club just for women to get together to
show off their collector cars and have fun.
Twenty years later, we are still showing our
cars and enjoying the friends we've made over
all of these years.

Some of us have been with the club a long
time. Two members, Patty and Valerie joined at
the beginning. Judy joined in 1996 and Arlene
and Joyce in 1998 and 1999. Over the years
we have had anywhere from 5 to 30 members.
Right now we are at 11 members and counting,
As with any club, we have had our ups and
downs but have never lost our original spirit
of having fun.

We put a lot of work into the car shows
we've had and have contributed to quite a few
charities along the way. We spend time with each
other at car shows, parades, and other social
events. This summer one of our fun events was
a trip to Gateway to visit the Gateway Museum,
the Allen Museum in Grand Junction and
the Wine Festival in Palisade. And now we are
looking forward to our Christmas get together.

We are always looking for women who
have their own wonderful cars and want to join
us for fun and laughter. If you are a woman who
wants to join us, or you know of a woman who
might want to join, please check out our website

at www.chassislassies.com
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Jack in the Box bpened in 1951 in San Diego, California
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Kenttcky Fried Chicken opened in 1930 in North Corbin, Kentucky



www.BigGarageHomes.com

11482 Belle Meade Drive / Conifer, Colorado 80433
www.11482BelleMeade.com

Incomparable Colorado Sanctuary experience property. Craftsmanship you
didn't think existed anymore. From the all-natural materials used on the
exterior to blend perfectly into the 10 acre site to the flooring, hand
selected in Italy — travertine marble filled, ground, honed and sealed

in place — an old world european process. Every inch of this home will
captivate and make you smile. Gourmet open kitchen with one-of-a-kind
custom made solid Pietra de Cardoso block farm sink. 5 bedrooms,
exceptional Master Suite with see-through fireplace and exit to the
covered redwood deck and hot tub. 6 baths. Great Room. Media, Recreation
Room. 7119 finished sq. feet.

Go to www.11482BelleMeade.com for 90 photos and 9 virtual tours.
Call for digital brochure.

Professional shop is 4514 sq. feet; infrared heat; 3/4 bath; engine

clean room; trench drains; hot water; great for car guys, collectors or
drag racers. Park your motor home with trailer end-to-end with room
for 10 more cars!

Gerry Fitzpatrick
303-506-7641
gerryf@remax.net

www.BigGarageHomes.com

The Car Enthusiast Realtor for 37 years
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1964 Pontiac Banshee XP-833 Coupe Concept

Intended as a shot across Ford’s bow, Pontiac’s Banshee
XP-833 coupe was an answer to Ford’s Cougar II show car, and
Pontiac brass felt confident they could bring the Banshee to
market before Ford launched its own two-seater. History tells
us that neither car saw production, but a glimpse at the
Banshee gives us a look at design cues that would later appear
on the third-generation Corvette and the first-generation
Firebird. This is one of two first-generation Banshees built (the
other a white convertible that's long been a part of Joe Bortz's
collection).

The initial success of Ford's Mustang left GM scrambling
to offer a counterpoint, and it would take until 1967 before
the Chevrolet Camaro and Pontiac Firebird hit dealerships.
Determined not to make the same mistake twice, Pontiac head
John DelLorean asked his designers to come up with a light-
weight two-seat sports car, one that could be brought to mar-
ket for the 1967 model year, potentially ahead of the Ford
Cougar II that was rumored to be bound for production. Two
first-generation Banshees were put together, using an A-body
chassis and fiberglass-reinforced plastic body panels.

The coupe was powered by an overhead camshaft inline
six-cylinder, fitted with a crossflow head and reportedly good
for 155 horsepower. Given the Banshee’s curb weight below
2,300 pounds, even such a modest engine would have pro-
duced spirited performance, while delivering exceptional han-
dling. The Banshee, in the eyes of Pontiac executives, would
complement the Corvette, offering buyers of more modest
means another GM two-seat sports car to choose from.

As Bob Hovorka wrote in the February 1989 issue of
Special Interest Autos, production of the Banshee was never
seriously considered by GM management. Perhaps any chal-
lenge to the Corvette as GM'’s sole two-seat sports car was seen
as too much, or perhaps the Ford Cougar II was never seen as
a serious candidate for production, but in 1966 the first
Banshee project was scrapped. The cars should have been as
well, but rumor has it they escaped the crusher by being
secreted away and later sold to employees close to the project.
Both coupe and convertible are semi-functional drivers, minus
key details like functional headlamps.

The coupe remained with its original owner until 2006,
when it sold at a Barrett-Jackson auction for $214,500. Since
then, it's been offered for sale numerous times, including a
trip across the stage at RM's 2010 Amelia Island sale, where it
bid to $325,000 but failed to meet reserve, and at Mecum’s
2010 Monterey sale, where it bid to $400,000 without chang-
ing hands.

Officially, the third-generation Corvette was inspired by
the 1965 Mako Shark II concept, but one has to wonder
how much the concept was itself inspired by the Banshee.
Even if the answer is “not at all,” it's impossible not to see
the Banshee's influence on the first generation Firebird's rear
and on the production Opel GT, which seems to duplicate
the Banshee’s pop-up headlamps, sloping nose, fastback
roof and Kamm tail in slightly smaller scale. Perhaps John
DelLorean and his designers were onto something after all.




Must See Videos:

Safety Tests

1936 was the year. Today's tin foil cars would be put to shame.
https:/fwww.youtube.com/embed /bFI5pEe-7uo?feature=player_detail-

page

1951 Hoffman

I've never heard of this car before, but it may be the worst
designed car of all time.
https:/fwww.youtube.com/embed/Y160bVRugOE

1938 Rouge Ford Plant Video
Interesting to see how it was done back in the day.
http:/fwww. tvraaca.orgfrougeplanti.htm

Cool Car Show Video

Huge car show in St. Paul, Minnesota. 12,000 paid entries in
2015. Wow.

http://safeshare.tv/w/hoo]XpBIjK
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Do you need to know the TRUE value
of your vehicle(s)?

Auto appraisal services for any reason: Insurance,
Purchase, Dissolution of Marriage, Estate Sale, etc.

> Accredited member of the American Society
of Appraisers

> 25+ years of automobile judging experience

> Uniform Standards of Professional Appraisal
Practice Compliant

> 120 hours of Personal Property Valuation
courses from the University of Georgia

Call Gary George at 303-477-0189

Cell: 303-358-6860
(Available to speak at club meetings)

IMPORTANT NOTE TO OUR READERS:
Please visit or call our advertisers to inquire
about the services and products they can provide
to assist you.

AND PLEASE, WHEN YOU DO, MENTION
THAT YOU SAW THEIR AD IN THIS
PUBLICATION.

The advertisers need to know they are receiving
value for their investment, and this is one way

they can gauge the effectiveness of their advertising
dollars. Thanks!

If you like receiving this newsletter, the only
way to ensure that they keep coming is to
frequent the advertisers who have made a
financial commitment to advertise with us.

Agreed value
No mileage restrictions
Under construction coverage
Modern cars covered as well - Call for a quote

Paul Leuenberger / 303-619-9891
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havana .
&Jmotor mile
THE HAVANA MOTOR MILE—
OVER 100 AUTO-RELATED BUSINESSES,
PUBLIC ART, BLUES, SMOOTH JAZZ,

& OVER 80 RESTAURANTS!

Info at www.OnHavanaStreet.com

shavana

STREET

Natighton
“Ford™™

(303) 343-1900 - 150 South Havana,
Aurora, CO 80012 - www.bigmike.com

PRE-OWNED

Bio Mike Nauahton, Is Ford! @‘“”“‘

InnovAge is a whole new way to look at aging. It's insightful,
individualized and in step with your roufine. It's the single
source for customized solutions that keep you living in your
own home, independently. Call us fo leam more about our
affordable day programs, healthcare, in-home services and
dementia care. 888-992-4464

MylnnovAge.org
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After a 25-year slumber, the VH1 | Peter Max Corvettes
resurface | by Kurt Emnst on October 24th, 2014

In October 1989, a Long Island carpenter by the name
of Dennis Amodeo won the prize of a lifetime for a Corvette
fan: one of every year Corvette built from 1953 through
1989, courtesy of music television network VH1. Artist Peter
Max soon acquired the cars for an ambitious art project that
never materialized, and for 25 years the cars sat, largely
ignored and only occasionally moved from one New York
City storage location to another, until a New York Corvette
fan and automotive consultant helped broker a deal to buy
the cars. Now, thanks to their new owners, 36 pieces of
Corvette history will soon be back on the road, and if all
goes as planned, back on the market.

The story begins in 1989, when a television producer
named Jim Cahill pitched an idea to the music network
VH1 to boost its sagging ratings, particularly among baby
boomers. A Corvette fan himself, Cahill suggested the net-
work hold a contest to award one lucky winner 36
Chevrolet Corvettes, one from every year of manufacture up
to the date of the contest.

The idea was given the green light and Cahill spent
$610,000 amassing the collection, which consisted largely of
“driver” quality cars. Fourteen of the Corvettes were convert-
ibles, and over 2/3 came equipped with automatic transmis-
sions. To cover its costs, VH1 set up a 900 number, and
entrants were charged $2.00 per call, of which the network
received $1.49. In less than two weeks, it had recovered the
full cost of staging the giveaway.

Amodeo, who'd placed just a single phone call, was the
lucky winner, and the network spared no expense in making
the presentation as theatrical as possible. Beach Boy Mike
Love was on hand to pass Amodeo a big bag of keys.

Soon there after, Amodeo received a phone call from
Peter Max, who requested a New York City meeting to dis-
cuss a deal to buy the cars.

Amodeo opened the discussion by asking $1.5 million
for the collection. Max countered, and eventually the pair
settled on a deal that may still have repercussions: Amodeo
received $250,000 in cash, $250,000 in Peter Max artwork
and an agreement that if Max sold the collection at a future
date, Amodeo would get a portion of the proceeds, up to an
agreed upon cap of $1 million.

For two and a half decades, that's more or less where
the story ended. Max showed no interest in selling, restor-
ing, or even maintaining the cars.

As late as 2010, he still seemed determined to do some-
thing with the cars, and even spoke of acquiring 14 more to
bring the total number up to 50, making it complete
through the 2003 model year.

Fast-forward to June of 2014. Corvette collector and
Dream Car Consulting founder Chris Mazzilli was showing
his 1971 Corvette at the Old Westbury Gardens car show,
when, as Chris told us, “This guy walks up and starts asking
me questions about values and restoration costs on a series
of Corvettes. At one point I stopped him and said, 'You're
talking about the Peter Max Corvettes, aren’t you?"”

The guy was Peter Heller, and he was indeed speaking
of the Peter Max Corvettes. As The New York Times related
in a recent article, Peter’s cousin, Scott Heller, had been
approached by Max to find a new storage garage for the cars,
and the conversation soon turned to the possibility of Scott
buying the cars from Max.

After the chance meeting between Chris and Peter
Heller at the Westbury Gardens show, the Hellers asked
Chris to inspect the Corvettes. A Saturday full of research
later, Chris laid out the good, the bad and the ugly for Scott
and Peter Heller, giving them and their partners, the
Spindler family, a value range for the cars. Chris told us that
the Corvettes were purchased “in this range,” but wouldn't
elaborate on a more precise number to protect his clients.

While none of the cars sport a big-block engine or
have rare and desirable options, all have merit as pieces of
Corvette history wrapped up in a bit of urban legend, tied
to an artist that once captured the zeitgeist of an era.




Thompson Richard Thompson Your DJ

Finar-]cial LPL Financial Advisor DaBoog,'eman
Services ..
Office: (303) 699-4819
5011 S. Elkhart Street  Cell: ~ (303) 929-5533
Aurora, CO 80015 Fax:  (720) 535-6097 ' call Mickey
Email: S for a quote

richard.thompson@Ipl.com il 303-307-1708  [ESRELS
Seccuritics offered through LPL Financial Member FINRA/SIPC f myfavc;riteoldies. com

IEYOU HAVEA COMPANY

THAT HAS GRAPHIC DESIGN |

Corporate Identity Progran ; mmw

I b1 L NEEDS, PLEASE CONSIDER ME. |

Radio Advertising

Custom Caz Signs

Television Advertising

Display it at car shows on the weekend, hang it
in your home or office during the week!

Website Design ~ Greg Aleiyama

Sales Kits ~ 303-680-8298 Makes a great Christmas, Father's Day or
s Birthday present for Dad or Grandpa. 16" x 20"
greg@akiyamacreative.com $100 complete with mat and frame

$150 if I come out to take a photo of your car

www.akiyamacreative.com )
Call Greg Akiyama at 303-680-8298 to order




Would you like to see this newsletter continue?

I would love to continue publishing this newsletter for the enjoyment of all car owners of clubs belonging to the CCCC.

[ enjoy writing and producing this newsletter, and I hope you enjoy receiving and reading it as well. To continue operation,

Colorado Collector Car News is actively pursuing advertising. If you have a business who would benefit from reaching
collector car owners or you know someone who would, please contact me. Thanks!

Greg Akiyama / Publisher / 303-680-8298

One Time Rate:
Full Page - $100
Half Page - $75
Quarter Page - $50
Business Card - $25

Twelve Time Rate:

Full Page - $85 per insertion
Half Page - $60 per insertion
Quarter Page - $35 per insertion
Business Card - $10 per insertion

Three Time Rate: Six Time Rate:

Full Page - $95 per insertion Full Page - $90 per insertion
Half Page - $70 per insertion Half Page - $65 per insertion
Quarter Page - $45 per insertion Quarter Page - $40 per insertion
Business Card - $20 per insertion Business Card - $15 per insertion
Advertising Sizes:

Full Page - 7" x 10"

Half Page - 7" x 4.75"
Quarter Page - 3.25" x 4.75"
Business Card - 3.5" x 2"

Rates subject to change without notice

Colorado Collector Car News

Published by Greg s in
association with the Collector Car
Council of Colorado.

This is a monthly publication
dedicated to the enjoyment of the
collector car hobby in Colorado.

Copyright 2011
Greg Akiyama
All rights reserved

ED: I am looking for other Cars of

the Month. These cars do not have

to be concours award winners, just
cars that have owners who are proud
to own them. (Don't we all feel that
way?) To nominate a car and owner,
please contact me at gakiyama@earth-
link.net. Thanks.

ED: I am always looking for more subscribers. If you know someone who
you think would enjoy getting my newsletter, please have them send me an
e-mail complete with their name, club affiliation and phone number. I ask
for a phone number because when (not if) an e-mail stops working, I can
contact that person for an updated e-mail address rather than just stop
sending them the newsletter. My e-mail address is: gakiyama@earthlink.net.
Thanks.

Collector Car Council of Colorado (CCCC)

President: Dick Thompson / thompson660@cs.com
Website: collectorcarcouncil.com
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